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The Answer to Question 1
Yes. It is very possible to make a homogeneous shopping product in a heterogeneous shopping product. Simply this is turning a product that cannot be distinguished from competing products from different suppliers into a product that is freely unique from rival products and supplies. The key similarities should be evaluated for a change in a way that quality is not affected, the change should be an increase in value on the products’ performance and not depreciating to fit market standards or expectations. Some of the valid changes to make on a product are pricing, it could be slightly lower or higher than other products, the way the product is packaged should be changed into a more brand-oriented package, adding attributes like flavors, color and shape can also contribute to the change.
The Answer to Question 2
[bookmark: _GoBack]It is possible for marketers to reconcile the desires of consumers looking for the next big thing, with those who like their product or service the way it is. This can be achieved by diversifying the product or service in a way it can accommodate both options; originality and the next big thing. However, it is important to include customer participation in the next big thing in order to meet various preferences. Customers do not hide their disappointment when the next big thing isn't big enough, concurrently, if the customers bought the product or service out of the way it is, it is appropriate to maintain the same (Lee, 2019). Therefore, it is best to have both products or services in the market to reconcile conflicting desires.  
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